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Mobile 
Adoption



132 minutes/day

Source: eMarketer



Source: Google Trends for search term “Stores Near Me”

33x since 
2011



WHY MOBILE
HOW



EXPERIENCE
MARKETING
VALUE PROPOSITION



01 The experience



57% of users won't recommend a business
with a poorly-designed mobile site.

40% have turned to a competitor site
after a bad mobile experience

Source: Sterling Research & SmithGeiger, What Mobile Users Want Study, Sep 2012



Virgin America
To the point, easy to convert





Louis Vuitton
Payment options and ease



developers.google.com/speed/pagespeed/insights/



MAKE IT FAST AND EASY



02 Engage customers with 
mobile marketing



Identify the 
moments 

and be there 

Deliver a great 
experience











Use the hardware’s capabilities



MeatPack
Location based 
promotion

http://www.youtube.com/watch?v=SkGaFRwIs7c


Ford
SMS Lead 
Generation



McD’s
Physical 
environment

http://www.youtube.com/watch?v=DZs4BMc1CBw


The Home Depot
Voice and visual inputs



MORE THAN
RECTANGLES



03 Include mobile in your 
value proposition



Why would we ever build
a mobile product that caters to those 
same needs as the desktop user?

- John Caine,
Chief Product Officer, Priceline



Companies putting mobile first

Lost & FoundDating EducationTransportation



Starbucks
Loyalty and 
payment



Ryobi
Outside the 
toolbox

http://www.youtube.com/watch?v=SJPef2p1Jtg


E-mart
Lighting 
Coupons

http://www.youtube.com/watch?v=Qch3kNUF0fE


Where is mobile on your 
business plan not just your 
marketing plan?



Make it FAST AND EASY

MORE than rectangles

Part of YOUR VALUE PROP



THANK YOU


