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Entrepreneur



With Big Company Stuff In Between



I learned that the business 
of product launch was both 

massive and very broken.



A  very uneven playing field. 
The big—and the lucky—win.  

The best products do not.

What product launch looks like:



Peeps
Launched on The Grommet 9/1/16

The more innovative a product, 
the LESS likely it is to succeed. 



Go Big or Go Home

Why “go” for changing Product Launch? 
Consumer spending drives 70% of the US economy. The products 
we buy and the companies we support create the world we live in.

Uuni
Launched on The Grommet 
11/15/16



Some of our Grommet 
success stories…



FitBit: wireless activity tracker

Launched on The Grommet 6/17/11 



SodaStream: home soda maker

Launched on The Grommet 9/23/10 



Bananagrams: tile word game

Launched on The Grommet 12/18/09 



S’well: insulated reusable bottles

Launched on The 
Grommet 4/3/12



Retail is one of the most 
competitive and secretive 

businesses on Earth.

A retailer is not in business to 
launch products into other retailers 
or to trumpet their best products.

BUT THE GROMMET IS.



We would build a media platform to tell the 
story of new to market products.  

Keysmart
Launched on The Grommet 7/23/14



A place where success or failure would 
be decided by users.

eTape16 
Launched on The Grommet  
3/10/15



Video would be central to our storytelling 
Video would be central to our storytelling. 



Embr Wave 



“It’s the collision between the digital generation 
and 

the physical world.”  –Chris Anderson



People are “making” like crazy…



The Maker Movement is the third
Industrial Revolution.

Big companies will be built...



Grommet Makers are also career changers.

The Negg
Launched on The Grommet  4/18/17



No one else cracks the hardest 
problem: market launch and scaling

Within one hour of our daily launch, we know 
what 

America thinks of any previously unknown 
product. 



In 2017, Ace 
Hardware acquired 
a majority stake in 

The Grommet, 
helping our Makers 

to reach Ace’s 
5,000+ stores with 

new, innovative, 
and unique 

products.



Bear Paws
Launched on The Grommet 1/19/16

How to become a centre for discovery



How we think customers will view 
shopping vs. discovery



Finding 
synergies with 
Ace Hardware



Quickloader: 
innovative 
tie downs 

Quickloader
Launched on The 
Grommet 2/6/18



Barebones Living
Launched on The 
Grommet 18/4/17

Serving Grommet customers and 
now Ace’s customers



What does success look like now?
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